ASAE Launches ‘The Power of A’ Industry Branding Campaign
ASAE has launched ‘The Power of A’ campaign to showcase the benefits the association and nonprofit industry offer society and position our leaders as essential to a vibrant America.  By definition, ‘The Power of A’ is how associations and nonprofits help build a stronger nation and world.  

Campaign materials communicate how members of our profession enrich lives through volunteerism, the creation of industry standards and citizenship with communities around the globe.  Key to the messaging is how we commit resources to life-long learning and professional development opportunities to help keep America competitive.  And, importantly, ‘The Power of A’ includes how associations and nonprofits fuel the global economy through industrial development, product and service innovation and facilitating domestic and international business.

“We’re showcasing how associations’ collective expertise, across virtually every industry sector, provides valuable insight for key business influencers and policymakers as they prepare for the future,” said ASAE President & CEO John H. Graham IV, CAE.  
All associations and nonprofits are encouraged to visit the campaign website www.ThePowerOfA.org, which includes resources for associations, nonprofits and industry professionals to take part in the campaign.  The site, for example, houses information on American Association Day, 2010 Summit Awards winners and creative campaign materials for use in everyday communications.
